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Daksh Saif

"Design Nahi, Ek Khayal Hoon...
Aur Har Khayal Ko Kamaal Banana Hi Mera
Hunar Hai."

Main Ek Creative Digital Artist Hoon, Jo Sirf
Pixels Ya Colors Se Nahi, Balki Ek Vision Se
Designh Create Karta Hoon. Mera
Maanna Hai Ki Har Brand, Har Project Aur Har
Idea Ki Apni Ek Rooh Hoti Hai. Mera Kaam
Us Rooh Ko Ek Khoobsurat Shakal Dena Hai.

Jab Aap Mere Saath Kaam Karte Hain,

Toh Aap Sirf Ek Service Nahi Lete, Balki Ek

Aisi Journey Par Nikalte Hain Jahan Aapka Ek
Chhota Sa '"Khayal' Meri Digital Canvas Par
Utarkar Ek "Kamaal' Ban Jata Hai.

Main Kya Karta Hoon?

CREATIVE BRANDING & IDENTITY
DIGITAL ILLUSTRATIONS

VISUAL STORYTELLING
CONCEPT-DRIVEN DESIGNS

Chaliye,

Milkar Aapke Agle Bade Idea Ko Ek Nayi Pehchan
Dete Hain. Kyunki Mere Liye, Har Lakir

Mein Ek Kahani Chhupi Hoti Hai.
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Bl Serif
® San Serif SERIF F
® Scri pt Small "Feet" Or Strokes At The Ends Of Letters.

® Decorative Classic, Trustworthy, Print Books.
Used : Newspaper

Example :
TIMES NEW ROMAN

SERIF
SAN-SERIF :

Sans-serif No Extra Strokes; Clean, Straight Ends.
Modern, Minimalist, Digital Screens.

- SANS-SERIF

SCRIPT :

Mimics Handwriting Or Calligraphy. Elegant,

Personal, Invitations. W
Example : : %, -

Gabriola Segoe Script Poety .
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Monospace Every Character Takes Up The Same Width.
Technical, Coding, Typewriters.

DOCORATIVE

A Decorative Font (Also Known As A Display Font) Is A Typeface
Designed Primarily To Grab Attention Through Unique, Artistic,
And Unconventional Styles Rather Than Readability.

Purpose: They Are Used Sparingly For Logos, Headlines, And
Posters To Evoke A Specific Mood Or Theme, Such As "Horror,"
"Retro," Or "Elegant.”

Design: These Fonts Often Feature Ornate Details, Textures, Or
Exaggerated Shapes That Make Them Difficult To Read In
Long Paragraphs.

Example : 6R££M6
IS THE BEST

LEADING

Space Between Paragraph is Called LEADING
Space Between Paragraph is Called LEADING

Space Between Paragraph is Called LEADING

Space Between Paragraph is Called LEADING
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Space Between TWO Letters is Called KERNING.

Example:

A
\

Without Kurning:

NEHAL

With Kurning:

NEHAL

TRACKNING :

Space Between Letters is Called TRACKING.
Example:
SUMIT Sir is Great Advisor for Career.

Janhavi Medam is Very Co-operative.

DHEERAJ Sir is More Passionate in Teaching.




CREATIVITY BEGINS..

Babu Ji,
Would
You Like
Me To
Prepare
Some
Creative
Healthy
Fruity

Chinese




| Am Very Rare Prajati, You Know ?
You Have To Save Me !l
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GRADIENT WORLD
Ab SAFE & SECURE
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Manzile’'n Unhi Ko Milti Hain,
Jin Ke Sapno’n Mein JAAN Hoti Hai,

Pankho'n Se Kuch Nahi Hota,
Hauslo n Se UDAAN Hoti Hai...



COLOR CODE

# 000100 28ak
# cd2b2d # 884998
Al 2
% 5 Y # e8da99 # 97c0d8

# dadicc




# 5d2b12

# 321e19
9b532b # 0a1214




AFTER

HELLO,
SEE THIS IS RIGHT
METHOD, TAKING
BY MOBILE PHONE

| AM FLYING
WITH
BRUSH !!
WOWWWWW..
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BEFFORE AFTER

1 WON
1ST PRICE IN
DANCE
COMPETIOTION !

Hey I am RAHUL,

YOGA TRAINER,

My Message for everybody
“FIT YOURSELF

EVERY DAY”
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CARTOON DESIGN LAYER
Ej)



| STATUE-Of-L
TR Na, T
1 g *"}j NO..

% STATUE-OF-

* FOUNTAIN®




UR

SATURATION COLO
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COLOUR CORRECTIONS

BEFORE




BLENDING MODES
. W

\

BEFORE
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BLENDING MODES
n

BEFORE
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BLENDING MODES
n

BEFORE
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BLENDING MODES
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Steps

Filter

v

Camera Raw Filter

v
v

Reset Adjustments




CAMERA RAW FILTER

BEFORE
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CREATIVIT
IS LIKE A FISH,

\riilfn’ Sﬁﬁj -

WAITING FOR THE MOME

OF SILEMCE TO FFNAL Y
SURFACE AND BREATHE.
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VISIONARY

THE NEW FACE \
DIGITAL ARTISTI

OUNGEST

F 2026 SAIR

How ONE CREATOR i3 REDEFINING THE BOUNDARIES
ofF Ul/UX anp MoTtioN GRAPHICS.

CREATIVE ARTIST
UlI/UX SPeEcCIALIST
Momnion GrarHics VirTuoso

WW.RIGHTWA?DESIGNE_F.E’OM ,

1,766+ CLenTs. One Vision. A NATiONWIDE IMPACT THAT cHANGED THE DiGiTaL LANDscarE oF INDiA
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HESECHEI’ BEHIN MAHAGIHG A MASEWE

m #1 7 6+ cusuﬂnmmuu BEFORE THE
AGE OF 3

Whay SaiF’s Ul/UX
APPROACH IS THE NEW
INDUSTRY GOLD STANDARD.

THEZIITIRF
IIF hiee -..ACTION

SpeciaL Issue: THE DesicNn Maverick Epition Ilm I‘lmmm|H“Iﬂ|‘||H"‘||M| #
Date: Marc 2026  Price: 7250 / $10 L

AP 0 g puppr TX



B P S TAR



TYPOGRAPHY Selias

I\

KAPTP Se i uppr TR



INDUSTRIAL TRENDING rypquPHY
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ON GRAFITTY WALL
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) Co ERISE ABOVE
the ordinary

RISE ABOVF
the ordinary
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